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For fulfillment of the federal matching funds requirement for use of the Iowa governor's 
planning council for developmental disabilities funds, for the purpose of section 225D.7: 

0 0 ••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• $ 28,000 

Sec. 9. This Act is repealed effective June 30, 1996. 

Approved May 11, 1991 

CHAPTER 170 
COMMERCIAL MUSSEL FISHING 

S.F. 205 

AN ACT relating to residency requirements for commercial mussel fishers and providing effec­
tive and applicability dates. 

Be It Enacted by the General Assembly of the State of Iowa: 

Section 1. Section 109B.2, subsection 5, Code 1991, is amended to read as follows: 
5. "Commercial mussel fisher" means a person who is licensed to take and sell freshwater 

mussels from waters of the state. A resident commercial mussel license holder must have 
resided in this state for one year preceding the person's application for~ commercial mussel 
fishing license. 

Sec. 2. Section 109B.4, subsection 6, paragraphs g, h, and i, Code 1991, are amened to read 
as follows: 

g. Commercial mussel fisher, resident .................................. $ 3{).00 

100.00 
300..00 h. Commercial mussel buyer, resident 

i. Commercial mussel buyer, nonresident .......... . 

......... $ 
1,000.00 

$ 2,500.00 
5,000.00 

Sec. 3. Section 109B.4, subsection 6, Code 1991, is amended by adding the following new 
paragraphs: 

NEW PARAGRAPH. I. Commercial mussel fisher, nonresident 
$ 2,500.00 

NEW PARAGRAPH. m. Commercial mussel helper, resident 
$ 50.00 

NEW PARAGRAPH. n. Commercial mussel helper, nonresident 
$ 200.00 

Sec. 4. Section 109B.12, subsection 1, paragraph d, Code 1991, is amended by striking the 
paragraph and inserting in lieu thereof the following: 

d. A commercial mussel helper license is required to assist commercial mussel fishers in 
the possessing, processing, or transporting of commercial freshwater mussels. The taking or 
sale of mussels or shells is not permitted with a commercial mussel helper license. 

Sec. 5. Section 109B.13, subsection 1, Code 1991, is amended to read as follows: 
1. Reciprocal commercial fishing, and commercial turtle fishing, and eommereial freshwater 

ffHlSScl Hshffig privileges are contingent upon a grant of similar privileges by the appropriate 
state to residents of this state. 

Sec. 6. Section 109B.13, subsection 3, Code 1991, is amended by striking the subsection. 
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Sec. 7. Section 109B.14, Code 1991, is amended to read as follows: 
109B.14 REPORTS REQUIRED. 
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All commercial fishers, commercial turtle fishers, aDd commercial mussel fishers, and com­
mercial mussel buyers shall submit a monthly report supplying all information requested on 
forms furnished by the commission. Reports must be received by the commission no later than 
the fifteenth day of the following month. 

Sec. 8. APPLICABILITY. 
1. The new fees established in this Act are applicable to licenses applied for on or after the 

effective date of this Act. 
2. The residency requirement established in this Act is applicable to licenses applied for 

on or after the effective date of this Act. 

Sec. 9. EFFECTIVE DATE. This Act, being deemed of immediate importance, takes effect 
upon enactment. 

Approved May 14, 1991 

CHAPTER 171 
PAY-PER-CALL SERVICE 

S.F. 317 

AN ACT relating to the regulation of pay-per-call service and advertisements and providing 
for the applicability of established penalties. 

Be It Enacted by the General Assembly of the State of Iowa: 

Section 1. NEW SECTION. 714A.1 DEFINITIONS. 
As used in this chapter: 
1. "Advertisement" means advertisement as defined in section 714.16, subsection 1, para­

graph "a". However, for purposes of this chapter, advertisement does not include a residen­
tial listing or a listing in any section of the directory in which businesses or professions are 
listed alphabetically rather than grouped by subject category, or a standard listing in the sub­
ject category section of a telephone directory. Advertisement also does not include a display 
advertisement or a listing which is made to appear more conspicuous than other listings in 
the subject category section of a telephone directory, provided that such display advertise­
ment or listing includes a conspicuous disclosure that the call is a pay-per-call service and refers 
a reader in a clear and conspicuous manner to a page number of the directory where the reader 
may find an explanation of pay-per-call services. Such explanation of pay-per-call services shall 
include all of the following: 

a. The disclosure and preamble requirements under the law. 
b. The availability and costs of blocking options, if any. 
c. Whether a consumer's phone service may be terminated for failure to pay for pay-per­

call services. 
d. The procedures for handling consumer inquiries and complaints. 
2. "Amount of time necessary to complete a call" means for purposes of a fixed length call, 

the total length of the call in minutes, and for purposes of a variable length call, a reasonable, 
good faith estimate in minutes of the likely length of the call. 

3. "Merchandise" means merchandise as defined in section 714.16, subsection 1, paragraph "b". 
4. a. "Pay-per-call service" means electronic communications products and services which 

are provided to end users by information or service providers, and which meet all of the fol­
lowing requirements: 


